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Abstract

Ages and ages, stories and storytelling are connected to all human beings and are part of
every form of communication. With the Internet technology, engaging stories and
storytelling are not limited “particular area” with “particular people”. This study puts
forward an engaging family relationships stories in media text during managing mood.
Qualitative research methodology was preferred, and case study was chosen as a
research design in this study. As a research context, Kiiglik Aga, which is Turkish serial and
data were analyzed by using thematic analysis. People like to engage in funny, non-
crime/tragedy and non-sadness ending in story and like to escape from reality for
entertainment due to increase their morale, their psychological well-being and to
decrease their stress. Thus, people engage mutual activities with their family members

and thereby “do” relationships.
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1. Introduction

Stories and storytelling have been associated
with all human societies and all human
relationships, from the very beginning, as a primary
means for communicating and sharing own and
other’s stories with the help of verbal and non-
verbal ways (Denning, 2005; McKendry, 2008;
McDonough & Colucci, 2019; Maliki, 2020).
Intercalarily, storytelling is known as ancient art and
altered in many years (Denning, 2005; McKendry,
2008; Sami,2020) and several forms of storytelling
have been part of all human beings for years. For
example, drawing picture on cave/cave painting is
known as non-verbal way of ancient storytelling as
well as a form of art (George,2019; Sylaiou &
Dafiotis, 2020). Thus, stories and storytelling have
taken partin all human communities down the ages
(Maraffi & Sacerdoti,2018). For instance, writing on
clay tablets in the 15th century, print culture
(books, magazines, newspaper) in the 19th century,
electronic media text (radio, television) in 20th
century, digital media (personal computers,
netbooks, smartphone, tablets etc.) (Kipphan,
2001), new media platforms/ social media (online
stories and online storytelling) in 21th century.
Hence, and storytelling are rapidly influenced with
the technology and increase alternative ways of
storytelling in all around world (Rizvic et.al, 2017).
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It has been already known, stories and storytelling
are not limited with reality, fiction is another
extension (Hobbs, 2010; Verri, 2020).

In addition to all rapid transition in storytelling,
digital media era or platforms open new dimension
by facilitating and contribution to storytelling in
media texts (Jenkins, 2016; Mora-Fernandez, 2012).
The media has been used within different forms in
people’s everyday lives. For example, people put
down own contribution while witnessing stories
and storytelling by blogging, using social media in
digital platforms (Mitchell, 2019;James et al., 2010)
and people use digital platforms exercise their
creativity accordingly their interested topics. Also,
digital media improve communication among
people with their friends, family members and
make easy to share and engage special moments
(Wang, et.al., 2016; Deuze, Blank, & Speers, 2012;
Hobbs, 2010; Holmes, 2008). Power of engaging
stories and storytelling are very crucial and
meaningful in each relationship because “which
people tell stories and thereby ‘do’ relationship”
(Baxter & Braithwaite, 2008). In addition, Langellier
and Peterson (2004) focus on collaborative
storytelling among family members “as one of the
many strategies for doing family and reproducing
family culture” (p.34). For example, when family
members watch television, they as an audience
may cry, may [interpret] or may fall asleep
(Goktepe, 2015; Grossberg, Wartella, Whitney, &
Wise, 2006). Within this way, people practiced
storytelling and are part of the story and at the
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same time they internalize the story with [their]
family in their special and specific places (i.e. house,
restaurant, bedroom, coffee houses) (Denning,
2005). Hence, social problems and social changes
can be witnessed and elucidated by media because
media tell our stories and symbolize the society
(Kalehsar & Solhi, 2012).

Indeed, people prefer storytelling because of
numbers of reasons. For example, transferring
culture values, improving teaching techniques
(Barton, & Barton, 2017), feeling well, reducing
stress, helping healing process of health problem (la
Cour, Ledderer, & Hansen, 2016; Soundy, &
Reid;2019), managing and controlling mood. Also,
TV serials mostly present family lives. Based on this,
the ultimate goal of the present study is to explore
the role of television as storyteller in relation to
family relationships presented in the popular
Turkish TV serial Kiiciik Aga. The present study aims
to focus a Turkish television serial to investigate
importance of television for managing mood by
engaging family stories in media. Thus, the present
study seeks to explore a groups of audience who
are active in new media platform (official Facebook
Like Page of Kuglik Aga) about the representation of
family relationships in the popular TV serial Kiguk
Aga. Within this respect, the researcher aims to
explore some objectives. These are; how audience
defines the TV serial Kiiglik Aga how audience find
out represented family relationships and cultural
values in TV serial Kiiglik Aga, how cultural values
about family are represented in TV serial Kiiciik Aga,
why audience prefers to watch TV serial Kiiciik Aga
and why audience are not content from TV serial
Kigik Aga.

2. Theoretical /Conceptual Framework

Under theoretical and conceptual framework,
five approaches are taken part and incorporated to
this study. These are; Mood Management Theory,
Self-determination Theory, Narrative Performance
Theory and Uses and Gratification Theory.

Mood Management Theory was founded by
Zillmann and Bryant (1985) and help to predict and
explain media and media texts choices of the
people (Knobloch, 2003). Indeed, various media
texts have various impact on the people as Zillmann
states in 1988. At the same time, Zillmans (1988)
states 4 dimensions of media content as a part of
Mood Management Theory. These are; “the
excitatory potential”, “the absorption potential”,
“semantic affinity” and “hedonic valence”. “The
excitatory potential” is referring to “the effect of
media messages on the arousal level of media
users”. For example, slow music can reduce “level
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of arousal” and action films can increase “level of
arousal” (Reinecke, 2017). ““The absorption
potential” is related to power of media
consumption on existing mood of the people
because media text can change “the existing” mood
of the people or can interfere with “the existing”
mood of the people (Knobloch, 2003). If the people
want to change “their existing mood”, they prefer
to engage high level of absorption media text. If
they do not want to change “their existing mood”,
they try to minimize engage the media text
(Zillmann, 1988). “Semantic affinity” is referring
connection of media content [i.e. television serial]
to a personal situation. When the people mood is
fine and positive, this shows that high level of
affinity could be wanted by the audience. However,
the mood of people is not positive, the people
would not be pleasant to reinforce and increase
their negative mood by engaging media text
(Knobloch, 2003). “Hedonic valence” is, final factor.
This factor points out that positive media contents
are more effective to increase pleasurable moods
than the negative ones (Reinecke, 2017). Thus,
Mood Management Theory highlights the content
of stories in media text have influence on the mood
of the people. Therefore, numbers of research had
been conducted to illustrate power of the content
of media on the people. For example, Bowman &
Tamborini conducted a research video games in
2013. Bowman and Tamborini (2015) states that
sound, narrative, graphics are stimulus as feature of
media content more than the traditional content.
Because interactive media could provide new
opportunities to the people to change their existing
mood with new one.

Self-determination Theory was founded by Deci
and Ryan in 1985 and help to understand how
human can be motivated under some conditions

”nou

such as supporting “autonomy”, “competence” and
“relatedness” can foster “motivation”, “creativity”
and “engagement” (Deci & Ryan, 2000). And also,
this theory points out that how human motivation
can be affected by “intrinsic” and “extrinsic” factors
(Deci & Ryan, 1985; Ryan & Deci, 2000). Numbers of
studies had been done on motivation because
motivations include different goals or reason of any
action as Deci and Ryan mentioned in 1985.
Therefore, Self-determination Theory has been
used in varied contexts (Deci & Ryan, 2008). These
are “sport” by Edmunds, Ntoumanis, and Duda
(2006) and Standage & Ryan (2020), “work” by Lian,
Ferris, and Brown (2012), “health” by Ryan, Patrick,
Deci, and Williams (2008) and by Ntoumanis et.al
(2020), “parenting” by Meneghini et. al (2020),
“relationships” and “education” by Black and Deci
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(2000), Noels, Pelletier, Clément, and Vallerand
(2000), Reeve (2012) and Virkkula, (2020). Deci and
Ryan (2012) mention that all people have three
fundamental psychological needs in order to “be
competent, autonomous and related to others”
(Deci & Ryan, 2012). Thus, engaging stories and
being part of storytelling can be explained by Self-
determination  Theory.  Because,  watching
television serials with their family members in their
private place [at home] show their need of being
autonomous (individual liberty), following and
sharing own views about television serials on social
media show their need of being competent
(demonstrating efficacy), and being interested and
related to the others’ stories and relationships in
media text show their need to be related (a sense
of belonging) to others.

Narrative Performance Theory was founded by
Langellier and Peterson in 2004. Numbers of studies
conducted and highlighted Narrative Performance
Theory, in light of stories and storytelling. These
studies revealed that engaging stories and
practicing storytelling are very crucial in the people
relationships because of telling stories lead to do
relationships (Baxter & Braithwaite, 2008). Because
narrative performance in today is focusing on
practice of storytelling rooted in the lives of people
and in their relationships (i.e. families,
communities), thus, the people can do family and
reproduce family culture by collaborative
storytelling among family members (Langellier &
Peterson, 2004).

Uses and Gratification Theory, was founded by
Katz et al. in 1974. Katz et.al (1974) state that by
engaging media text help the people; “(1) The social
and psychological origins (2) Needs which generate
(3) Expectations of (4) The mass media or other
sources which lead to (5) Differential patterns of
media exposure (or engagement in other activities)
resulting in (6) Need gratifications, and (7) Other
consequences, perhaps mostly unintended ones”
(p.20). In the light of Uses and Gratifications Theory,
the people can be “goal-oriented” and they try to
maintain need of gratification by engaging and
utilizing the media (McGuire, 1974). Numbers of
studies conducted and highlighted Uses and
Gratification Theory, in light of stories and
storytelling. For example, the research had been
done on newspapers by Lazarsfeld and Stanton in
1949, Warner and Henry also conducted research
on radio in 1948. Then, Conway and Rubin (1991)
performed a study on television, Perse and Dunn
(1998) conducted a study on the Internet; and, in
2002, Webster and Lin performed a study on the
Internet in light of Uses and Gratifications Theory.
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3. Methods

Qualitative research methodology has been
preferred in this study for rooting on constructivist
paradigm. Because qualitative research
methodology helps actively the researcher for
locating as the observer in the world by getting field
notes, engaging conversations, recording and
taking memos for own self. Thus, the researcher
tries to study in natural setting as well as try to
make sense of phenomena in terms of the
meanings people bring to them (Lincoln, 2005).
Indeed, the researcher tries to conduct qualitative
research as cyclical in nature, thus, this research
purpose to reveal the people views on engaging
stories and practicing storytelling via sharing on
views on the Facebook Like Pages of Kiigliik Aga.

Kuglik Aga is one of Turkish television serials, it
was broadcasting September 2014 to June 2015.
The content of this serial was on a child adventures
in genre of child comedy television. This serial was
the unique one over 38 Turkish television serials in
2014-2015. Views of the people who watched
Kiglk Aga, were gathered from posts on the official
Facebook Like Pages of this serial. The researcher
gathered data over online environment, only
focused posts which one had been commented in
each month.

This serial has been on the air between 2014 -
2015 in Channel D and had 50 episodes. Three main
characters were in the serial. These are; Sinem, Ali
and Mehmetcan. Sinem is a mother of Mehmetcan
and married with Ali. She is a doctor (a specialist in
neurology). At the same time, she is the daughter of
a wealthy family in istanbul. Ali is a father of
Mehmetcan and from eastern part of Turkey
Sanliurfa. He is a son of the descendant of an ‘Aga’
and the leader of Sanhurfa. They decided to divorce
in their 10th years of marriage. Sinem is very
beautiful and intelligent. Ali is handsome,
presentable and intelligent and is an important
employee of an advertising agency. He made very
important projects. Mehmetcan, their son, was
affected from their decision for divorce. His
naughty behaviors and school situation did not help
to stop their divorce. The families of Sinem and Ali
get involved in the process. Unfortunately, these
families did not come from the same cultural
background. In short, Mehmetcan tried to solve
their problems in a simple way. In the story, the
problems encountered by families are mentioned.

The researcher had initially screened the
comments of the people in the official Facebook like
Pages of Kiiclik Aga and the researcher transcribed
the related parts of people’s comments under the
post about Kiiclik Aga. Then, the collected data
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were analysed by using thematic analysis
techniques. For determining themes, initial coding,
provisional coding and axial coding (Saldafia, 2015)
was done. For reliability and validity of the present
study, analyst triangulation was done (Denzin,
1978; Patton, 1999). All the analyses were done by
the researcher and one of the professors (from the
same field with the researcher) as independently,
discussion session was held to reach a consensus on
discrepancies. The aim of analyst triangulation is
not merely looking for a consensus or common
point, nevertheless, this triangulation also aims to
aid seeing data in more than one way. Then, peer
debriefing) was done by a university professor with
a PhD degree in counselling (Patton, 1999).

3.1 Results

The content of this study is limited with Kiguk
Aga because this serial was only broadcasted in one
year during 2014-2015 and the main character of
this serial was a child. This serial was different
rather other serials which were broadcasted in
2014-2015. Also, this serial was popular during
broadcasting period, because the fun groups of this
serials had opened numbers of social media
accounts (especially on Facebook) to show their
involvements and liking to this serial and to some
characters in this serial.

This situation is also related to opportunities
and reachability of ‘today's media/new media
because ‘today’ media/new media platforms allow
people/ the audience to be part of stories and
storytelling in freeways as well as in unrestricted
ways.

The people’s views illustrated that this serial
was named and called as “a child” serial and the
people focused on adventure of a little boy in the
story. Indeed, the people shared positive points for
this serial over social media. Meanwhile, the people
are reluctant and willing to read the text on the
media and write and put own contribution to the
text on about story of this serial.

In addition to general observation of the
researcher, almost all audience/people views
included positive points and claims on Kiiglik Aga,
nevertheless, the people shared their complains as
well as criticism for some points.

Followers of these social media platforms
include heterogeneous profile, for instance, the
people can be a mother, grandmother, father,
grandfather, child or so on. Over one year, the
people define the content and the story of this
serial by using different adjectives. For instance, “a
lovely serial”, “beautiful”, “nice”, “good”, “family
serial” and “comedy”. While defining this serial, the
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people also compared story of this serial with other
serial on broadcastings. These adjectives also
explain why the people watch this story and how
people perceive the story and the content of the
serial.

In addition to definition of this serial, the people
pointed out that, the content of this serial is
“suitable” for “families” because it is a family serial
and sensible examples for all family members. Thus,
the people maintained that “we can watch this
serial as altogether”. Furthermore, the power of
this serial and story helps family members for being
together and sharing time together by witnessing
humour, comedy and joy in a story as well.

On the other hand, some people shared their
complaints and criticisms on the story of this serial.
Especially storyteller of this serial had been
criticized because of bad and worried part of the
story. For example, a child character generally
“does” unacceptable behaviours as called “wrong”
or “unexpected” (i.e. telling lies, cheating people
etc.,). At the same time, the father character always
prefers to solve problems by using violence. Under
morality issues, the storyteller had been criticized
even though the good part of the serial.

Furthermore, the people shared their
expectation to remove or finish unacceptable
relationships example in this serial. Also, these
expectations were done about specific characters.
For example, the people who watch this serial, they
don't want to see cheating relationships and they
don't want to see end of marriage [Ali had
forbidden love with one of woman who is not local].
Despite of problems in marriage, the people would
like to see continuation of the main characters (Ali
and Sinem) relationships. In this context, the people
who watch this serial, they warn the scenarist about
what they want to see in this serial, otherwise, they
will end to watch this serial. This reaction can be
interpreting as reflection of culture in the media
text. At the same time, the people could try to
manage what they watch because the content of
any serial can make an impact on them and on their
relationships. Besides these views, Kiiciik Aga had
given a shape to the story by figuring adventure of
child character, therefore, this serial also named as
a funny child serial as well as family serial. Thus,
numbers of children also followed and watched this
serial because of the child character. Intercalarily,
romantic love and partner relationships of main
characters (Ali and Sinem) had given a shape this
serial, thereto, their relationships problems were
the main concern of this serial (For example, class
and cultural differences between Ali and Sinem,
jealousy problems of Ali and Sinem, power and
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impact of root families on their relationships).
Additionally, the child character and his father and
mother show problematic behaviors. For example,
Mehmetcan was doing dangerous things, his father
used violence. Also, the people complain about
repetition of storytelling, thus, they felt bored and
were unpleasant because of repetition. While
examining the people comments, there was not any
post about mother and father roles, even though
they called and named this serial as a child and a
family serial. Generally, they focused on role of
being husband, being wife being child and impact of
root families in couple relationships. This reflection
might be interpreted as a regional problem in
marriage as well. Regarding Kii¢lik Aga’s story, the
people posted their views about negative impact of
this serial on people. Therefore, they claimed that
these sorts of stories/ serials cause to worry
oneself. They shared their positive expectation
instead of tragedy and also, they said that story of
this serial might influence children psychology as
well as adults. They complained about negative and
unfavourable feelings especially about ending. At
the end of this serial, majority of followers were not
happy with ending of story. The people post too
many comments that were related the unexpected
ending. They were angry impact of this ending,
because they felt as “sad” and “upset”. Because
ending of this serial involved drama, unexpected
worries and tragedy. Expectations of the people
were not matched with the ending of story. In this
context, they used different adjective to define
their feelings and reason of dissatisfaction about
the ending. They also mentioned that numbers of
absurd serial should be ended instead of Kiiglik Aga
and they asked to restart again.

4. Discussion and conclusion

In short, the people prefer some television
serials with respect to specific reasons. When
concentrating on the people’s views, it can be easily
understandable. People might not want to engage
with reality. It means that people cannot escape
from pain or sad moments in their lives. However,
nearly almost all people probably look for
happiness and they want to prevent divorce and
cheating in relationships. Thus, they want “life
managing”, “cheat managing”, “the divorce
managing” and “loss”. Within this context, the
people might not want to see tragedy, drama, crime
and traumatic ending in serials without exceptions.
In light of Mood Management Theory, preferences
of the people are linked to their mood. If people
want to enhance their “existing mood” they would
like to engage appropriate media text according to
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their desires (Reinecke, 2017). At the same time,
when they prefer and choose the media text when
they want to escape from their negative mood
(Reinecke, 2017; Zillmann, 1988). Reason of this
preferences can be also explained in Uses and
Gratification Theory. But all issues can be happened
in the lives of people. It can be called as escaping
reality. As it has been mentioned earlier, people
look for maintaining their needs by watching
television and they like to get pleasure and feel joy
in their private place (Katz, Blumler, & Gurevitch,
1973; Papacharissi & Mendelson, 2007; Perse &
Rubin, 1990; Rubin, 1983; Rubin, Perse, & Powell,
1985) therefore their preferences indicate that they
do not want to watch something as real in television
serials (Katz & Foulkes, 1962; Perse, 1986; Whiting
& Williams, 2013). Additionally, they like to enjoy
that’s why content of Kiiciik Aga was preferred
instead of other television programs. Besides,
negative and traumatic content of television serials
influence psychological wellbeing of people (Ahl &
Marlow, 2012). Therefore, at the end of the serial,
almost all complained ending way of the serial and
they claimed what they would like to see in the
serial instead of what they saw. In addition to all
audience’s comment illustrate their desires and
views about the serial that are related to their
personal variables (Cole & Leets, 1999; Greenwood,
2008; Greenwood & Long, 2009, 2011; Greenwood,
Pietromonaco, & Long, 2008). What is more;
Perceptions and statements of the people can
illustrate on social media that why the people like
to be part of this story. At the same time, the story
of the serial help reproducing family culture
together as mentioned in Narrative Perception
Theory (Longellier & Peterson, 2004) as well as the
people “do” relationships while engaging the story
of the serial together (Baxter & Braithwaite, 2008).
Also, the people did not want to see unacceptable
relationships example in this serial because the
people assume collaborative storytelling activities
influence culturing in families (Longeilier &
Peterson, 2004). In addition to all, Self-
determination theory shows that the people have
own motivation reason to choose. Thus, engaging
stories and being part of storytelling can be
explained by Self-determination Theory. Because,
watching television serials with their family
members in their private place [at home] show
their need of being autonomous (individual liberty),
following and sharing own views about television
serials on social media show their need of being
competent (demonstrating efficacy), and being
interested and related to the others’ stories and
relationships in media text show their need to be
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related (a sense of belonging) to others (Deci &
Ryan, 2012). Furthermore, the rapid development
of the Internet and communication technologies
satisfy our needs of everyday lives (Ozad & Uygarer,
2014; Croteau & Hoynes, 2013) and leads to
changes in the communication model through
television. Television is changing and it is difficult to
think of television as linear broadcasting (Caldwell,
2006; Creeber & Hills, 2007; Meikle & Young, 2008).
The nature of traditional mass media has influenced
and changed and has become interactive through
the development of internet technology (Uygarer &
Ozad, 2015). Because of this, the internet
saturation has had an influence on traditional
media and its convergence to being interactive.
Internet saturation also provides opportunities to
people for entertainment, getting information,
utilities, business services, sharing platforms and
communications. Furthermore, the Internet and
communication technologies enable people to
contribute to some media texts and [aids, to
increase learning process (Granitz & Forman, 2015)
that aids to the unification of the author(s) or
producer(s) with the people. In this sense, people
shared their views what they saw in the serial and
what they expected from it. In this way, the points
of Self-determination Theory had included within
processes of creativity, engagement, motivation,
relatedness, autonomy and competence (Deci &
Ryan, 2000).

As gleaned from the discussions above, these
technological developments indicated the numbers
of ways to the convergence of media instruments
rather than replacing one another. Technological
convergence enabled an exchange of dialogue
among media platforms. Today, younger
generations prefer to utilize social media and online
platforms for exchanging and sharing their ideas
due to help learning of younger generations (Perrin,
2015; Baruah, 2012; Bughin et al., 2011).
Exchanging ideas among platforms also reflect what
the people expect from a media text in a personal
sense. At the same time the exchanging process
reflects what sort of things influence in the media
text such as Kiglik Aga’s unexpected traumatic
ending. Prensky refers to this group of people as
digital natives because they are familiar with all
technological instruments and Prensky highlights
differences in learning between digital natives and
digital immigrants (Dyikuk,2019; Ito et al., 2009).
Group of people also like to use social media and
the significance of the Internet and communication
technologies and new media are also recognized by
nearly all television channels (Perrin, 2015; Greer &
Ferguson, 2011; Prensky, 2001). The popularity and
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power of social media platforms have been used by
television channels in formal level. Because
television channels can see what their potential
followers/audience want and how their media text
placed in their people’s live.

In the light of social learning theory, Facebook
like pages help people share own views about
family examples in Turkish television serials. They
can learn specific roles in the family and can
transfer their lives with respect to social role
theory. Media cultivates these family examples in
traditional media and people practice and are
active in new media such as Facebook Like Pages.
Portrayal of mixed cultural marriages and family
relationships in mass media can impact the people’s
attitudes and beliefs toward mixed cultural
marriages and family relations in mixed cultural
marriages. Specifically, such example can influence
how young people anticipate their future marriage
decisions. With the help of television and new
media platforms refer different group of people to
show differences in societies. Therefore, people
tried to say what they want to see if they do not like
what they saw on television. The present study
primarily emphasized storytelling and stories in
Turkish television serials and the linkage between
television serials and new media platforms are
examined in the influencing process of people. In
addition, the present study also focuses on place of
media text in the people’s lives such their
psychology.

Changes are then determined in the light of the
interactive features of media, and the power of the
Internet and communication technologies have
been examined to indicate transactional ways of
communication with the help of new media due to
increased level of learning of people. Since the
present study targeted on the official Facebook Like
Page of the serial, a study can be done further on
the other specific new media platform, such as
blogs or Twitter. Also, the present study focused
itself only on one television serial that is based
around Turkish culture, therefore, a study can be
done further on the other country or culture.

References

[1] Ahl, H., & Marlow, S. (2012). Exploring the
dynamics of gender, feminism and
entrepreneurship: advancing debate to escape
a dead end? Organization, 19(5), 543-562.
doi:https://doi.org/10.1177/13505084124486
95

[2] Baruah, T. D. (2012). Effectiveness of Social
Media as a tool of communication and its
potential for technology enabled connections:

REVISTA ARGENTINA
DE CLINICA PSICOLOGICA



Giilen Uygarer

A micro-level study. International Journal of
Scientific and Research Publications, 2(5), 1-10.
[3] Barton, R., & Barton, G. (2017). The importance
of storytelling as a pedagogical tool for
indigenous children. In Narratives in Early
Childhood Education (pp. 61-74). Routledge.

[4] Baxter, L., & Braithwaite, D. (2008). Relational
dialectics theory: Discursive things that go
bump in the night. Engaging theories in
interpersonal communication: Multiple
perspectives, 349-361.

[5] Black, A. E., & Deci, E. L. (2000). The effects of
instructors' autonomy support and students'
autonomous motivation on learning organic
chemistry: A self-determination  theory
perspective. Science Education, 84(6), 740-756.
doi:https://doi.org/10.1002/1098-
237X(200011)84:6<740::AID-SCE4>3.0.CO;2-3

[6] Bowman, N. D., & Tamborini, R. (2015). “In the
Mood to Game”: Selective exposure and mood
management processes in computer game
play. New Media & Society, 17(3), 375-393.

[7] Bughin, J., Corb, L., Manyika, J., Nottebohm, O.,
Chui, M., de Muller Barbat, B., & Said, R. (2011).
The impact of Internet technologies: Search.
High Tech Practice. McKinsey&Company.

[8] Caldwell, J. T. (2006). Critical industrial practice:
Branding, repurposing, and the migratory
patterns of industrial texts. Television & New
Media, 7(2), 99-134.
doi:https://doi.org/10.1177/15274764032558
11

[9] Cole, T., & Leets, L. (1999). Attachment styles
and intimate television viewing: Insecurely
forming relationships in a parasocial way.
Journal of Social and Personal Relationships,
16(4), 495-511.

[10] Conway, J. C., & Rubin, A. M. (1991).
Psychological predictors of television viewing
motivation. Communication Research, 18(4),
443-463.

[11] Creeber, G., & Hills, M. (2007). TvllI: Into, or
towards, a new television age? New review of
film and television studies, 5(1), 1-4.
doi:https://doi.org/10.1080/17400300601140
118

[12] Croteau, D., & Hoynes, W. (2013).
Media/society:  Industries, images, and
audiences: Sage Publications.

[13] Deci, E. L., & Ryan, R. M. (1985). The general
causality orientations scale: Self-determination
in personality. Journal of Research in
Personality, 19(2), 109-134.

[14] Deci, E. L., & Ryan, R. M. (2008). Self-
determination theory: A macrotheory of

2021, Vol. XXX, N°1, 76-85

human motivation, development, and health.
Canadian psychology/Psychologie canadienne,
49(3), 182.
doi:https://doi.org/10.1037/a0012801

[15] Deci, E. L., & Ryan, R. M. (2012). Motivation,
personality, and  development  within
embedded social contexts: An overview of self-
determination theory.

[16] Denning, S. (2005). Mastering the discipline of
business narrative. Strategy and Leadership.

[17] Denzin, N. K. (1978). The research act: A
theoretical  orientation to  sociological
methods.(1978): New York: McGraw-Hill,
SecondGoogle Scholar.

[18] Deuze, M., Blank, P., & Speers, L. (2012). A life
lived in media. Digital Humanities Quarterly,
6(1).

[19] Dyikuk, J.J. (2019). The Digital Age: Bridging the
Communication Gap Between Digital Natives
and Digital Immigrants. Sumerianz Journal of
Social Science 2(1), 13-19

[20] Edmunds, J., Ntoumanis, N., & Duda, J. L.
(2006). Examining exercise dependence
symptomatology from a self-determination
perspective. Journal of Health Psychology,
11(e), 887-903.
doi:https://doi.org/10.1177/13591053060690
91

[21] George, A. (2019). The earliest storytellers.
New Scientist, 244(3260), 8- 8

[22] Goktepe, K.O. (2015). Television viewing habits
of teenagers in high school and wish it daily
reflection. Route Educational and Social Science
Journal, 2: 630- 639

[23] Granitz, N., & Forman, H. (2015). Building self-
brand connections: Exploring brand stories
through a transmedia perspective. Journal of
Brand Management, 22(1), 38-59.
doi:https://doi.org/10.1057/bm.2015.1

[24] Greenwood, D. N. (2008). Television as escape
from self: Psychological predictors of media
involvement.  Personality and Individual
Differences, 44(2), 414-424.
doi:https://doi.org/10.1016/j.paid.2007.09.00
1

[25] Greenwood, D. N., & Long, C. R. (2009).
Psychological predictors of media involvement:
Solitude experiences and the need to belong.
Communication Research, 36(5), 637-654.
doi:https://doi.org/10.1177/00936502093389
06

[26] Greenwood, D. N., & Long, C. R. (2011).
Attachment, belongingness needs, and
relationship status predict imagined intimacy
with media figures. Communication Research,

REVISTA ARGENTINA
DE CLINICA PSICOLOGICA



Giilen Uygarer ‘

38(2), 278-297.
doi:https://doi.org/10.1177/00936502103626
87

[27] Greenwood, D. N., Pietromonaco, P. R., & Long,
C. R. (2008). Young women's attachment style
and interpersonal engagement with female TV
stars. Journal of Social and Personal
Relationships, 25(3), 387-407.
doi:https://doi.org/10.1177/02654075070879
64

[28] Greer, C. F., & Ferguson, D. A. (2011). Using
Twitter for promotion and branding: A content
analysis of local television Twitter sites. Journal
of Broadcasting & Electronic Media, 55(2), 198-
214.
doi:https://doi.org/10.1080/08838151.2011.5
70824

[29] Grossberg, L., Wartella, E., Whitney, D. C., &
Wise, J. M. (2006). Mediamaking: Mass media
in a popular culture: Sage.

[30] Hobbs, R. (2010). Digital and Media Literacy: A
Plan of Action. A White Paper on the Digital and
Media Literacy Recommendations of the Knight
Commission on the Information Needs of
Communities in a Democracy: ERIC.

[31] Holmes, T. A. (2008). Television Broadcasters'
Adoption of Digital Multicast and Ancillary
Services: An Analysis of the Primary Core,
Supporting, and  Environmental Drivers.
University of Florida.

[32] Ito, M., Horst, H. A., Bittanti, M., Herr
Stephenson, B., Lange, P. G., Pascoe, C., &
Robinson, L. (2009). Living and learning with
new media: Summary of findings from the
digital youth project: The MIT Press.

[33]James, C., Davis, K., Flores, A., Francis, J. M.,
Pettingill, L., Rundle, M., & Gardner, H. (2010).
Young people, ethics, and the new digital
media. Contemporary Readings in Law and
Social Justice, 2(2), 215.

[34]Jenkins, H. (2016). Telling stories: Lina
Srivastava talks about transmedia activism
(part one) [Web log post]. Retrieved from
http://henryjenkins.org/blog/2016/01/telling-
stories-lina-srivastava-talksabout-transmedia-
activism-part-one.html

[35] Kalehsar, O. S., & Solhi, M. (2012). Popularity of
Turkish Media and its Effect on Turkish
Language Learning of Azerbaijani Minority in
Iran. Journal of Advanced Social Research Vol,
2(5), 252-259.

[36] Katz, E., Blumler, J. G., & Gurevitch, M. (1973).
Uses and gratifications research. The Public
Opinion Quarterly, 37(4), 509-523.

[37] Katz, E., & Foulkes, D. (1962). On the use of the

2021, Vol. XXX, N°1, 76-85

mass media as “escape”: Clarification of a
concept. Public opinion quarterly, 26(3), 377-
388. doi:https://doi.org/10.1086/267111

[38] Kipphan, H. (2001). Handbook of print media:
technologies and production methods: Springer
Science & Business Media.

[39] Knobloch, S. (2003). Mood adjustment via mass
communication. Journal of Communication,
53(2), 233-250.
doi:https://doi.org/10.1111/j.1460-
2466.2003.tb02588.x

[40] la Cour, K., Ledderer, L., & Hansen, H. P. (2016).
Storytelling as part of cancer rehabilitation to
support cancer patients and their relatives.
Journal of Psychosocial Oncology, 34(6), 460-
476.

[41] Lazarsfeld, P. F., & Stanton, F. (1949). N.(1949).
Communication research.

[42] Lian, H., Ferris, D. L., & Brown, D. J. (2012). Does
taking the good with the bad make things
worse? How abusive supervision and leader—
member exchange interact to impact need
satisfaction and organizational deviance.
Organizational Behavior and Human Decision
Processes, 117(1), 41-52.
doi:https://doi.org/10.1016/j.0bhdp.2011.10.
003

[43] Lincoln, N. K. D. Y. S. (2005). The Sage handbook
of qualitative research: Sage.

[44] Longellier, K., & Peterson, E. (2004). Storytelling
in daily life: Performing narrative: Temple
University Press.

[45] Maliki, M. S. (2020). Moroccan Folk Stories: A
Socio-Cultural Perspective. Economic and
Social Development: Book of Proceedings, 88-
114.

[46] Maraffi, S.; Sacerdoti, F. (2018) Innovative
Digital Games to Improve Science Education
through Storytelling, Mystery and Myth. In
Proceedings of the British DiGRA, Stafford,
Staffordshire, UK.

[47] McDonough, S., & Colucci, E. (2019). People of
immigrant and refugee background sharing
experiences of mental health recovery:
reflections and recommendations on using
digital storytelling. Visual Communication,
1470357218820651.

[48] McGuire, W. J. (1974). Psychological motives
and communication gratification. The uses of
mass communications: Current Perspectives on
Gratifications Research, 3, 167-196.

[49] McKendry, E. (2008). An introduction to
storytelling, myths and legends. Study Ireland:
Storyteller.

[50] Meikle, G., & Young, S. (2008). Beyond

REVISTA ARGENTINA
DE CLINICA PSICOLOGICA



Giilen Uygarer ‘

broadcasting? TV for the twenty-first century.
Media International Australia, 126(1), 67-70.
doi:https://doi.org/10.1177/1329878X081260
0108

[51] Meneghini, 1., Aloisi, C., Alosi, C., Arena, L.,
Barbagallo, V., Berretta, G., ... & Bottino, M.
(2020). Parenting strategies: how they affect
adolescents’ degree of life satisfaction. Journal
of Clinical & Developmental Psychology, 2(3)

[52] Mitchell, K. M. (2019). Social Media
Storytelling: Using Blogs and Twitter to Create
a Community of Practice for Writing
Scholarship. Canadian Journal for Studies in
Discourse and Writing/Rédactologie, 29, 1-23.

[53] Mora-Fernandez, J. (2012). The analysis of
interactive media and digital culture-
hypermedia literacy in Peru and Bolivia.
Comunicar: Revista Cientifica de Comunicacion
y Educacion, 20(39), 139-149.
doi:https://doi.org/10.3916/C39-2012-03-04

[54] Noels, K. A., Pelletier, L. G., Clément, R., &
Vallerand, R. J. (2000). Why are you learning a
second language? Motivational orientations
and self-determination theory. Language
learning, 50(1), 57-85. doi:
https://doi.org/10.1111/0023-8333.00111

[55] Ntoumanis, N., Ng, J. Y., Prestwich, A., Quested,
E., Hancox, J. E., Th@ggersen-Ntoumani, C,, ... &
Williams, G. C. (2020). A meta-analysis of self-
determination theory-informed intervention
studies in the health domain: effects on
motivation, health behavior, physical, and
psychological health. Health Psychology
Review, 1-31.

[56] Papacharissi, Z., & Mendelson, A. L. (2007). An
exploratory study of reality appeal: Uses and
gratifications of reality TV shows. Journal of
Broadcasting & Electronic Media, 51(2), 355-
370.
doi:https://doi.org/10.1080/08838150701307
152

[57] Patton, M. Q. (1999). Enhancing the quality and
credibility of qualitative analysis. Health
Services Research, 34(5 Pt 2), 1189.

[58] Perrin, A. (2015). Social media usage.Pew
research center, 52-68. A Retrieved from
http://www.pewinternet.org/2015/10/08/201
5/Social-Networking-Usage-2005-2015/

[59] Perse, E. M. (1986). Soap opera viewing
patterns of college students and cultivation.
Journal of Broadcasting & Electronic Media, 30
(2), 175-193
doi:https://doi.org/10.1080/08838158609386
618

[60] Perse, E. M., & Rubin, A. M. (1990). Chronic

2021, Vol. XXX, N°1, 76-85

loneliness and television use. Journal of
Broadcasting & Electronic Media, 34 (1), 35-53.
doi:https://doi.org/10.1080/08838159009386
724

[61] Perse, E. M., & Dunn, D. G. (1998). The utility of
home computers and media use: Implications
of multimedia and connectivity. Journal of
Broadcasting & Electronic Media, 42(4), 435-
456.

[62] Prensky, M. (2001). Digital natives, digital
immigrants, Part I. One the Horizon,(9) 5, 1-6.

[63] Reeve, J. (2012). A self-determination theory
perspective on student engagement Handbook
of research on student engagement (pp. 149-
172): Springer.

[64] Reinecke, L. (2017). Mood management theory.
The International Encyclopedia of Media
Effects, 1-13. doi:
https://doi.org/10.1002/9781118783764.wbie
me0085

[65] Rizvic, S.; Djapo, N.; Alispahic, F.; Hadzihalilovic,
B.; Cengic, F.F.; Imamovic, A.; Okanovic, V.;
Boskovic, D. Guidelines for interactive digital
storytelling presentations of cultural heritage.
In Proceedings of the 2017 9th International
Conference on Virtual Worlds and Games for
Serious Applications (VS-Games), Institute of
Electrical and Electronics Engineers (IEEE),
Athens, Greece, 6—8 September 2017; pp. 253—
259.

[66] Rubin, A. M. (1983). Television uses and
gratifications: The interactions of viewing
patterns and motivations. Journal of
Broadcasting & Electronic Media, 27(1), 37-51.
doi:https://doi.org/10.1080/08838158309386
471

[67] Rubin, A. M., Perse, E. M., & Powell, R. A.
(1985). Loneliness, parasocial interaction, and
local television news viewing. Human
Communication Research, 12(2), 155-180. doi:
https://doi.org/10.1111/j.1468-
2958.1985.tb00071.x

[68] Ryan, R. M., & Deci, E. L. (2000). Self-
determination theory and the facilitation of
intrinsic motivation, social development, and
well-being. American psychologist, 55(1), 68.

[69] Ryan, R. M., Patrick, H., Deci, E. L., & Williams,
G. C. (2008). Facilitating health behaviour
change and its maintenance: Interventions
based on self-determination theory. The
European Health Psychologist, 10(1), 2-5.

[70] Saldafia, J. (2015). The coding manual for
qualitative researchers: Sage.

[71] Sami, I. R. (2020, October). Automatic
Contextual Storytelling in a Natural Language

REVISTA ARGENTINA
DE CLINICA PSICOLOGICA



Giilen Uygarer

Corpus. In Proceedings of the 29th ACM
International Conference on Information &
Knowledge Management (pp. 3249-3252).

[72] Soundy, A., & Reid, K. (2019). The Psychosocial
Impact and Value of Participating in a
Storytelling Intervention  for Patients
Diagnosed with Cancer: An Integrative
Review.Open Journal of therapy and
Rehabilitation,7(02), 35.

[73] Standage, M., & Ryan, R. M. (2020). Self-
Determination  Theory in Sport and
Exercise.Handbook of sport psychology, 37-56.

[74] Sylaiou, S.; Dafiotis, P. (2020). Storytelling in
Virtual Museums: Engaging A Multitude of
Voices. In Museum Experience Design; Springer
Science and Business Media LLC: Berlin,
Germany, pp. 369-388.

[75] Uygarer, G., & Ozad, B (2015). Social Media’s
Influence on the Content of Turkish TV Serials.

[76] Verri, C. (2020). 21st-Century Media, 21st-
Century Fiction.Kult_online, (61).

[77] Virkkula, E. (2020). Evaluating motivational
characteristics in vocational music education
within the perspective of self-determination
theory. Empirical Research in Vocational
Education and Training,12(1), 1-15.

[78] Wang, X., Wang, M. P,, Viswanath, K., Wan, A.,
Lam, T. H., & Chan, S. S. (2016). Smoking and
secondhand smoke exposure at home were
associated with poor perceived family well-
being: Findings of Family Project. PLoS One,
11(8),e0161761.doi:10.1371/journal.pone.016
1761

[79] Warner, W.L., & Henry, W.E. (1948). The radio
day time serial: A symbolic analysis. Genetic
Pscyhology Monograph 37, 3-71

[80] Webster, J. G., & Lin, S. F. (2002). The Internet
audience: Web use as mass behavior. Journal of
Broadcasting & Electronic Media, 46(1), 1-12.

[81] Whiting, A., & Williams, D. (2013). Why people
use social media: a uses and gratifications
approach. Qualitative Market Research: An
International Journal.
doi:https://doi.org/10.1108/QMR-06-2013-
0041

[82] Zillmann, D. (1988). Mood management: Using
entertainment to full advantage.
Communication, Social Cognition, and Affect,
31,147-171.

[83] Zillmann, D., & Bryant, J. (1985). Affect, mood,
and emotion as determinants of selective
exposure. Selective Exposure to
Communication, 157-190.

REVISTA ARGENTINA

2021, Vol. XXX, N°1, 76-85 | DE CLINICA PSICOLOGICA



